
EFFECTIVE  VIDEO
IDEAS  FOR  YOUR

CUSTOMER  JOURNEY

"85% OF CONSUMERS SAID VIDEO HELPS THEM 

WHEN MAKING A BUYING DECISION"
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ENGAGE

One of the most efficient ways to attract new customers is through video

because it’s a mode of transmitting knowledge that is engaging and easy

for viewers to digest. These attributes are vital because they allow you to

showcase your company’s message to potential customers that otherwise

may have been skeptical or unaware of the message of your brand entirely. 

 

For this reason, it is important that you teach potential customers about

your products or services through videos that present a compelling and

accommodating, yet non-forceful tone. In the following section, we will

discuss the various subcategories of video that will help you to increase

new customer engagement.
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Customer Videos

In order to further build the trust of potential customers, customer

spotlight videos are especially effective because viewers often relate to the

highlighted customer. Differently from testimonials or reviews, customer

spotlight videos are meant to hone in on the person in the video rather

than your product or service because it avoids seeming like an aggressive

sales scheme. 

 

Instruct your featured customer to openly discuss the ways in which your

company has helped them solve a problem they had. Hearing the praises of

a current customer allows viewers to envision how your product or service

may help them in similar ways.

ENGAGE



Brand Videos

Brand videos are effective at presenting who your company is, why and

how the company started, and what your company hopes to accomplish.V .

Although it may seem more important to immediately begin introducing

products to potential customers, a relationship between yourself and the

viewers of your videos must be built first. A video telling your companies

core values can help relate  with your potential customers. Making them

trust in your product or service.

 

 Likely, many other companies are offering similar products and services

to yours, but what can distinguish you from the rest is creating a

trustworthy company representation.

ENGAGE



Day In The Life Videos

Like customer spotlight videos, day in the life videos feature a customer

who has been positively impacted by your company. They differ in how the

customer’s story is presented, however. Rather than using the format of a

formal sit-down interview like a customer spotlight videos does, these

videos present the effects of your product or service on the customer in a

way that tells a story in an organic way. 

 

Viewers can actually see the customer using the product or service. By

showing rather than telling, viewers will likely resonate with the real-life

exposure on video.

ENGAGE



Social Content Videos

You may be wondering, “can’t any of these videos be social content if they

are posted to social media?”. This is true, but social content videos fall into

a category of their own due to their short length. These videos don’t need a

long, narration as other videos sometimes do. Instead, they should be

concise and to the point. 

 

Make the most of the short amount of time allotted for a social content

video and be sure to grab the attention of potential viewers. You can create

separate videos solely for the purpose of social media posts or you may

want to make more use of a video you’ve already created by trimming it

down to a shorter version.

ENGAGE



EDUCATE

One of the most efficient ways to attract new customers is through video

because it’s a mode of transmitting knowledge that is engaging and easy

for viewers to digest. These attributes are vital because they allow you to

showcase your company’s message to potential customers that otherwise

may have been skeptical or unaware of the message of your brand entirely. 

 

For this reason, it is important that you teach potential customers about

your products or services through videos that present a compelling and

accommodating, yet non-forceful tone. In the following section, we will

discuss the various subcategories of video that will help you to increase

new customer engagement.
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Educational Videos

Educational videos are an integral part of a company’s video production.

They focus on teaching rather than selling which should help to build a

better, more trusting relationship between the company and potential

customers. 

 

The first step in creating an educational video is to ascertain a question or

problem that viewers may be unaware of. Then, discuss solutions to this

problem with your company’s product or service in mind, but not by

explicitly selling said product or service. Rather, demonstrate your

company’s relevance to the problem and solution in an authentic manner.

EDUCATE



Industry Videos

Similarly to educational videos, industry videos aim to teach. However,

they are specifically intended to educate potential customers on the

industry in which your company belongs and not necessarily your

company specifically. There are various other modes of video production

that you may want to use to set your brand apart from the rest. However, it

is important to include a video such as this to give potential customers a

more general understanding of your field first. 

 

Industry videos show potential customers why your industry’s work or

products are worthwhile and useful. By creating and sharing industry

videos, you build credibility as an expert within your field and present a

deep understanding of the industry in terms that are easily accepted by

those who are seeking information.

EDUCATE



How To Videos

“How-to” questions are one of the most frequently searched inquiries on

the internet. For this reason, it’s important that your company create

videos that clearly and concisely answer questions that are commonly

asked by customers and resolve any uncertainty that you suspect might

arise. It is wise to allocate these videos to your websites “FAQ” or “help”

page as this is where customers will likely visit in search of answers.

 

 It’s important that you set your how-to video titles apart from the vast

amount of similar results within your industry so that inquirers who may

be unaware of your company can be exposed to it. Avoid generic titles with

prevalently used words and, instead, research SEO keywords and

implement them in a uniquely phrased title.

EDUCATE



Commercials

Commercials are one of the most important marketing video tactics you

will use because potential customers are most likely to be exposed to them

involuntarily. They will appear before they watch a video or as they’re

scrolling through social media. It’s important that your commercial be

attention-grabbing and compelling so that it will resonate with the viewer. 

 

Most often, the commercials that stick with viewers are the ones that

appeal to them on a personal level and possibly evoke emotion. Think

about the message your company represents and how you want it to be

shared with others. Make sure that this message is clearly understood by

avoiding vocabulary that might be unfamiliar to those who will see it.

EDUCATE



Promos

Promotional videos are essentially the same as advertisements. However,

they differ in that they include some sort of time sensitive conditions such

as a flash sale or an event. Promotional videos are often more effective

because they draw customers to action. Customers are more likely to be

attentive to an advertisement when they feel they might miss out on a sale

or event. 

 

It is important to remember when making promotional videos to present it

in an honest, natural way rather than in a way that could be perceived as

pushy and obnoxious as this could leave potential customers with a

distrusting intuition.

EDUCATE



INSPIRE

Now that you’ve introduced your company, your viewers understand your

brand’s mission, and a trusting relationship has been built, it’s time to use

videos to finish the customer onboarding process. You can do this by

creating videos that eliminate any of your viewers’ lingering

apprehensions. 

 

Still, be sure that you maintain the same authentic tone you’ve previously

presented so that potential customers do not become overwhelmed or

skeptical of pushy sales tactics. Continue to show why your brand is

worthy of their time, energy, and money.
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INSPIRE

Before & After Videos

Before and after videos further entice potential customers by showing the

tangible results that your product or service yields. The physical

representation of the effectiveness of your product drastically impacts

customers far more than a verbal explanation would. 

 

You should still include audio that guides viewers through the video and

describes exactly which products were used, how they work, possibly how

fast customers should expect to see results, and other details that people

likely want to know about the item you’re selling.



Testimonials

A good written review can go a long way, but a testimonial on video is even

more impactful. Customers that are new to your company rely heavily on

others’ thoughts of your products, so it’s important that you include video

footage of current users who can openly and honestly talk about why your

brand of choice for their particular needs. 

 

The ability to see and hear these users speak about your products can only

help to further convince viewers that they can trust your company and that

they will benefit from trusting your company. Feel free to get creative with

the ways that you present your testimonials as there are many options. For

instance, you may decide to tape a montage of various customers testing

your product in real-time or you could highlight one customer specifically

and present him or her with a series of questions.

INSPIRE



Event Videos

Event videos give outsiders the ability to participate in company

involvement. These videos include, but are not limited to, the recordings of

company social events, conferences, and webinars. Viewers of your videos

get an inside look at how people in your company interact with one

another, how they speak with customers, and the overall personality of

your brand as a whole. 

 

These videos not only allow potential customers to get to know you better,

but they also allow potential employees to get to know you better.

INSPIRE



Case Studies
Case study videos are similar to before and after videos in that they both

exemplify the results of a product. However, case studies are more in-

depth because they follow a user of your product over time and monitor

results. Implement a case study video by first discussing the problem that

the monitored person, group, or company faced prior to discovering your

company. 

 

Next, demonstrate how your product helped them and, finally, share the

results of your solution to their problem. Case study videos serve as

“proof” of your products’ successes. Although you’re competing against

other companies within your field, case study videos can also bring more

traffic to your page with the help of said companies. If your case study

provides vital information that they too have attempted to prove to the

public, they will likely feature your case study on their website and other

platforms.

INSPIRE



FAQs

Frequently Asked Questions videos are helpful for potential and current

customers. They allow potential customers to resolve any uncertainties

that might be inhibiting them from going through with buying one of your

products, but they also put current customers with questions at ease after

they’ve already purchased your product. 

 

An FAQ page is necessary, but by creating a video on most commonly

confusing topics surrounding your products lets customers easily receive

that information without having to scroll and read. It’s also pleasant to

have a real person explaining the information as it makes the experience

more connected and can deter any misreading or confusion from

occurring.

INSPIRE



Product Reviews

Like reviews and testimonials, product review videos can make potential

customers feel more secure in making a purchase with your company. Also

similarly to reviews and testimonials, it’s important to choose a customer

that will be honest about product and is comfortable talking in front of the

camera. 

 

When product review videos are scripted or the customer doesn’t actually

believe in your company, the inauthenticity will reveal itself. Allow your

customer to speak using their own words so that potential customers can

fully trust their review. Differently from testimonials, however, product

reviews are going to focus primarily on how a product works and its

effectiveness rather than the customer’s opinion on the brand entirely.

INSPIRE



DELIGHT

Congrats! You have worked hard and, using video production, you now

have new customers. Now it’s time to focus on keeping those customers

happy. This will keep customers coming back to purchase more as well as

encouraging their friends and family to purchase from your company. 
 

To keep your new customers happy, focus on enhancing their experience

with your company even further. In this section, we’re going to discuss the

videos that will help you do just that.
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Welcome Videos

After a customer has purchased one of your products, it’s always a good

idea to begin the new customer relationship with a welcoming greeting

that acclimates this person to the product they’ve just purchased. Refrain
from using any sales tactics in these videos as you don’t want your
customer to feel bombarded after making their first purchase. 
 

Instead, think of ways that you can help enrich your new customer’s
experience with your product. Be sure your customer sees this video by

either emailing it to them immediately after they make a purchase or

redirect them to a page that contains this video after they make a

purchase.

DELIGHT



Thank You Videos

Like Welcome videos, you can use thank you videos after a customer

makes a purchase, but there are other ways that thank you videos are

relevant and appreciated. You can send customers a thank you video after

they share a coupon code with a friend, after they’ve entered into a

company contest, after they’ve signed up for your newsletter, or after they

wrote a thoughtful review. 
 

These videos are important in maintaining a relationship with your

customers that is above the standard and will leave them with a lasting

impression.

DELIGHT



Tutorial Videos

Tutorial and instructional videos focus on teaching your customer how to

assemble and use their new product. These videos are especially helpful

when your product is more complicated to put together such as technology

items or furniture. They can also be helpful for customers who have

purchased something that requires a learned skill to use. 
 

For instance, cooking appliances might be easy to use, but with a

demonstration of how they can be used to their full potential, customers

will likely have a bigger appreciation for the new addition to their kitchen.

DELIGHT



Announcements

It’s important that announcement videos are distributed only to current

customers and clients or employees within the company. Sending

announcement videos to potential customers might actually deter them

from eventually buying. 
 

To potential buyers, these announcements can be bothersome, irrelevant,
and aggressive, but to current customers and employers they are

informative and important. Use these videos to let those people know when

noteworthy changes are being made within the company or to your

products.

DELIGHT



GIVE US A SHOUT

Video production has drastically changed the marketing world and it’s important that

businesses understand and utilize its impact.
 

 To do this, it’s wise to consult with a professional to ensure that funds are being used

in the most effective ways to drive in new customers and keep current customers

feeling satisfied. 
 

If you’re looking for a hand in creating your company’s marketing videos, give us a

call at 484-453-8419 or visit www.newpaceproductions.com/contact-us

CONTACT US

https://www.newpaceproductions.com/contact-us/
https://www.newpaceproductions.com/contact-us/

